THE JOLLmEE GROUP OF COMPANIES

JFC Q3 Sales Growth Accelerates, Profit Up 7.3%
Metro Manila, Philippines, November 9, 2015 - Jollibee Foods Corporation (PSE: JFC)
- Financial Results for the Quarter ended September 30, 2015
Following are the highlights of the financial results of operations of Jollibee Foods
Corporation and Subsidiaries for the quarter and nine months ended September 30,2015:

Financial Summary

Quarter 3
2014 % Change
2015

32,319
28,419
13.7%
System Wide Retail Sales
22,052
13.6%
25,052
Revenues
5.4%
1,264
Net Income
1,199
N et Income Attributable to Equity
7.3%
1,172
Holders of the Parent Company
1,258
Earnings per Common Share - Basic
6.3%
1.108
1.178
1.083
Earnings per Common Share - Diluted
6.7%
1.155
*Amounts in PhP Millions, except % change and Per Share data

YID September
2014 % Change
2015
94,474
72,908
3,966

85,473
65,753
3,715

10.5%
10.9%
6.7%

3,858
3.618
3.546

3,640
3.452
3.376

6.0%
4.8%
5.0%

Jollibee Foods Corporation, the Philippines' largest food service company generated in
the third quarter of 2015 System Wide Sales of Php32.3 billion. Sales growth accelerated to
13.7% versus the same period a year ago, from 9.5% in the first quarter and 8.4% in the second
quarter. Sales increase was driven by a 6.1% increase in store network and about 7.6% same
store sales growth on a worldwide basis.
Sales in the Philippines grew by 13.6% during the quarter versus a year ago, China by
9.7%, the United States by 19.1% and Southeast Asia and the Middle East by 25.2%. Total
sales of foreign businesses grew by 14.2%.
Jollibee Foods Corporation Chief Executive Officer, Mr. Ernesto Tanmantiong gave
the following statement: "Sales growth accelerated to 13.7% in the 3rd quarter compared with
8.9% in the first half of the year. We look forward to opening a total of at least 300 stores in
2015 on a worldwide basis, a milestone in JFC's history."
"For 2016, we plan to accelerate the expansion of our store network, opening even
re
stores than in 2015- in the Philippines and in all regions abroad. We are allocating Phpl0.4
billion for capital expenditures, of which Php7.5 billion is for new store investments and
existing store renovations and the rest will mostly be for the commissary expansion. We also
plan to enter new countries such as Malaysia, Oman, Canada, Italy, and the United Kingdom
through our Jollibee brand and open more stores in countries where we already have presence
such as Singapore, Vietnam and the United States. To achieve this strong business growth in
2016 and in the years ahead, we will continue to build our organization capability particularly
in store network expansion, supply chain and information technology. We will also expand the
coverage of our JFC University development course and other organization development
programs. We have an exhilarating period of growth ahead!"
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JFC reported a net income attributable to equity holders of the Parent Company for the
third quarter of 2015 of Php1.3 billion, 7.3% higher than the amount generated in the same
period last year. Operating income grew by 6.0% driven by a 13.6% increase in revenues with
gross profit margin at 18.0%, same level as last year's and better than in the first half of2015
of 17.3%. Operating expenses increased by 18.3% driven by IT-related expenses and increased
advertising spending.
JFC Chief Financial Officer, Mr. Ysmael V. Baysa gave the following statement:
"Profit for the 3rd quarter would have grown by at least 14.0% if the extraordinary cost increase
from the upgrade in information technology were excluded. We look forward to reverting to a
normal growth in IT related expenses in the years ahead and reaping the benefits from our
investments. Return on invested capital from new stores across the brands and regions remain
healthy even as we increase the number of new stores opened, indicating a likely profitable
business expansion next year and in the years ahead. Working capital has improved
significantly in the 3rd quarter enabling us to reduce our debt level and to increase our net cash
position, even though we still have areas for improvement which we will work on in the months
ahead. We do not foresee a significant rise in our debt level despite the 40% acquisition of
Smashburger and our increased new store investments."
On October 26, 2015, JFC disclosed that through its wholly owned subsidiary Bee
Good! Inc. (BGI), it completed its acquisition from Smashburger Master LLC (Master) of 40%
of the outstanding units of SJBF LLC, the parent company of the entities comprising the
Smashburger business. The amount paid by BGI for its 40% stake is US$99.5 million, subject
to post-closing adjustment based on pre-agreed mechanism with Master.
As of October 13, 2015, Smashburger had 339 stores worldwide in 35 states in the
United States and in 7 foreign markets.
Smashburger estimates system wide sales of
approximately US$339 million in 2015, an amount equivalent to 12% of JFC's estimated
worldwide system wide sales for the same year. Smashburger's system wide sales have been
growing at an annual rate of approximately 30% between 2011 and 2015 while its store network
has been increasing annually by approximately 20%.
The Board of Directors of JFC approved in its meeting held on November 9, 2015, the
declaration of a regular cash dividend of PhpO.97 per share bringing its total cash dividend in
2015 to Php1.77 per share, an increase of 7.9% versus the total cash dividends declared i
2014.
JFC operates the largest food service network in the Philippines. As of September 0,
2015, it was operating 2,393 restaurant outlets in the country: Jollibee brand 890, Ch king
423, Greenwich 222, Red Ribbon 355, Mang Inasal457 and Burger King 46. Abroad, it was
operating 630 stores: Yonghe King (China) 316, Hong Zhuang Yuan (China) 42, San Pin
Wang (China) 57, Jollibee 133 (US 32, Vietnam 67, Brunei 12, Saudi Arabia 10, Qatar 3,
Kuwait 4, Hong Kong 1, Singapore 2, Bahrain 1 and UAE 1), Red Ribbon in the US 33,
Chowking 46 (US 19, UAE, 20, Qatar 4, Oman 2 and Kuwait 1), Jinja Bar (US) 3. The JFC
Group had a total of 3,023 stores worldwide.
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JFC also has a 50% interest in joint ventures for the following stores: Highlands Coffee
(Vietnam, Philippines) 87, Pho 24 (Vietnam, Indonesia, Cambodia, Korea and Australia)' 38
and 12 Sabu (China) 21.

