THE JOLLmEE GROUP OF COMPANIES

JFC First Half Sales Up 14.3 %, Profit Rises by 17.20/0
Metro Manila, Philippines, August 13, 2014 - Jollibee Foods Corporation (PSE: JFC) Financial Results for the Quarter ended June 30, 2014
Following are the highlights of the financial results of operations of Jollibee Foods
Corporation and Subsidiaries for'the second quarter and first semester ended June 30, 2014:

..
Financial Summary
System Wide Retail Sales
Revenues
Net Operating Income
Net Income
Net Income Attributable to Equity
Holders of the Parent Company
Earnings Per Common Share - Basic
Earnings Per Common Share - Diluted

Quarter 2
Ended June 30
2013
2014

% Change

29,748
22,788
1,629
1,418

26,067
19,913
1,550
1,220

14.1%
14.4%

1,390
1.319
1.289

1,211
1.155
1.150

Year-to-date
Ended June 30
2013
2014

5.1%
16.2%

57,054
43,702
3,013
2,516

49,903
38,068
2,726
2,101

14.8%
14.2%
12.1%

2,468
2.344
2.291

2,106
2.009
1.992

% Change
14.3%
14.8%
10.5%
19.8%
17.2%
16.6%
15.0%

• Amounts In PhP Millions, except % change and Per Share data.

Jollibee Foods Corporation (JFC), the country's largest food service company, disclosed
today that its System Wide Sales, a measure of all sales to consumers, both from companyowned and franchised stores grew by 14.1% in the second quarter compared to the same period
in 2013. The growth was driven by a 6.0% increase in store network and an 8.0% same store
sales growth. Same store sales growth pertains to restaurants that were already open at least a
year ago. It excludes sales growth from new store opening. For the first six months of the year,
sales increased by 14.3% versus sales in the same period oflast year.
The Philippine business reported a 14.8% growth in system wide sales in the second
quarter versus the same period last year while the foreign business increased by 11.5% with the
US business growing by 15.3%, Southeast Asia and the Middle East business by 26.5% and
China by 6.0%. The Jollibee Group opened a total of 108 new stores in the first semester; 84 i
the Philippines and 24 abroad.
Net income attributable to equity holders of the Parent increased by 14.8% in the sec d ~~tv
quarter and by 17.2% for the first six months of2014 to Php2.5 billion. Basic earnings pe
ar /'}amounted to Php2.344, or 16.6% higher than in the same period last year.
JFC Chief Executive Officer Mr. Ernesto Tanmantiong stated that sales growth continued
to be strong in all brands in the Philippines. "Our drive to bring our brands to higher quality
levels through continued product improvement, introduction of new products, more targeted
marketing programs and better stores through renovations is sustaining robust sales growth. The
organization is strongly committed to make our brands and products even better in the future. In
the next months and years, we will drive for an acceleration of our store opening in the
Philippines and abroad, including our businesses in China and Vietnam."

Regarding the present product availability issues that the JFC Group is experiencing in
the Philippines, Mr. Tanmantiong gave the following statement:
"We are very sorry for the disappointment and inconvenience caused by not finding favorite
products in some of our stores and by the temporary closure of some of our stores. We are doing
our best to restore the availability of our products in our stores as soon as possible. We have
taken immediate measures to augment our delivery capability to our stores. We have also
engaged international experts and invested in additional resources to fix the systems upgrade
problem at the soonest possible time. We look forward to a sustained growth of the business.
Our latest estimate is that, despite the present product distribution issue, JFC will be able to
continue to grow sales in the entire second semester of 2014 by the same rate of growth as in the
first semester of2014."
JFC, in its disclosure to the Philippine Stock Exchange on August 8, 2014 stated that the
migration to new systems that started on August 1,2014 has resulted in temporary slowdown in
sales order taking, product loading and dispatch of transportation. As a result, the JFC group has
not been able to serve the consumers to the extent of 6% of its normal nationwide sales in the
first 7 days of August, 2014. Sales continued to grow for the Jollibee Group in the Philippines
with same store sales growth of positive 4.0% in the first seven days of August, 2014 over the
same period a year ago.
The Jollibee Group has sufficient raw materials, finished products and produc ·0
capacity to meet the consumer demand for the entire month of August and for the months
ead,
both for local and imported goods, in line with its sales and product supply planning. The
products are in the company's various commissaries, warehouses and logistics center. JFC will
also enhance its transportation delivery capability in the months ahead.
JFC's gross profit as a percent of revenues improved slightly from 18.6% in the second
quarter of 2013 to 19.0% in the same period in 2014 despite rising cost of raw materials. The
higher cost of raw materials was offset by some selling price adjustments and by improvement in
store and manufacturing efficiency arising from the significant growth in sales and volume of
production.
JFC's general and administrative expenses for the second quarter grew significantly due
to information systems upgrade and share-based compensation. Excluding this rise in overhead
costs, JFC's operating income would have risen by 16.0%.

Jollibee Foods Corporation operates the largest food service network in the Philippines.
As of June 30, 2014, it was operating 2,244 restaurant outlets in the country: Jollibee brand 839,
Chowking 406, Greenwich 207, Red Ribbon 298, Mang Inasal 456 and Burger King 38.
Abroad, it was operating 589 stores: Yonghe King (China) 311, Hong Zhuang Yuan (China) 43,
San Pin Wang (China) 44, Jollibee 111 (US 30, Vietnam 49, Brunei 12, Saudi Arabia 10, Qatar
4, Kuwait 3, Hong Kong 1 and Singapore 2), Red Ribbon in the US 31, Chowking 46 (US 19,
UAE 20, Qatar 5 and Oman 2), Jinja Bar (US) 3. The JFC Group had a total of 2,833 stores
worldwide.
JFC also has a 50% interest in joint ventures for the following stores: Highlands Coffee
(Vietnam, Philippines) 78, Pho 24 (Vietnam, Indonesia, Philippines, HongKong, Macau and
Cambodia) 57, and 12 Sabu (China) 12.
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